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                                  SOCIAL MEDIA POLICY 
 
1.  Purpose 
 

1) The Christian Health Aid Team Inc. (CHAT) is committed to protecting 
members, helpers, patients, carers and the organisation from illegal or 
damaging actions brought about by inappropriate use of the social media 
whether that use is intentional or unintentional. 

 
2) This policy describes the minimum standards of behaviour to be observed 

when using social media both at and outside the workplace. 
 
2.  Scope of Policy 
 

1) This policy applies to all members, office-bearers, consultants and all other 
people representing CHAT. 

 
3.  Definitions 
 

1) Social media is the term used for internet-based tools for sharing and 
discussing information among people. It refers to user-generated 
information, opinion and other content shared over open digital networks. 

 
2) social media may include (although is not limited to): 

 
a) social networking sites (for example Facebook, MySpace, LinkedIn, 

 
b) microblogging (for example Twitter), 

 
c) instant messaging (including SMS), 

 
d) forums, discussion boards and groups (for example Google groups, 

Whirlpool), 
 

e) Voice on demand (VOD) and podcasting, 
 

f) video and photo sharing websites (for example Flickr, YouTube, 
Dropbox), 
 

g) blogs, including corporate blogs and personal blogs, 
 

h) blogs hosted by media outlets, 
 

i) wikis and online collaborations (for example Wikipedia), 
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j) online multiplayer gaming platforms (for example World of Warcraft, 
Second Life) and 
 

k) geo-spatial tagging (Foursquare) 
 

3) Social media also includes all other emergency, electronic/digital  
communication applications. 

 
4)  Obligations under this Policy 
 
Unacceptable Use of Social Media 
 
      1)  All members when using social media as a representative of CHAT or  
      for private purposes must not: 
 

a) use social media in a way that would reasonably be considered to be 
unlawful, defamatory, offensive, obscene, or harassing in nature, 
including but not limited to sexually explicit photographs, cartoons and 
jokes, and negative racial or gender specific messages, or otherwise be in 
breach of any other of CHAT’s policies, 
 

b) use the identity or likeness of another member, contractor of CHAT, 
 

c) express or imply the user as a representative of CHAT, except where the 
activity is expressly required to perform their role, 
 

d) reveal CHAT’s confidential or proprietary information, 
 

e) use CHAT’s logo or intellectual property except where expressly required, 
 

f) use CHAT’s email address, or email address of members, that may give 
the impression of official support or endorsement of their personal 
comment and 
 

g) comment or post any material that might otherwise cause damage to 
CHAT’s reputation or bring it into disrepute. 

 
Professional use of social media 
 
1)  Before engaging in social media as a representative of CHAT, members must be 
authorised to comment. 
 
2)  To be authorised to comment or be an authorised spokesperson, members must 
have the explicit approval of an office-bearer. 
 
3)  If a member or helper is authorised to comment they must: 
 

a) disclose that they are a representative of CHAT and only use their own 
identity, unless authorised to use an approved official account or avatar, 
 



Christian Health Aid Team Inc. (CHAT)                  October 14, 2014. 3 

b) disclose and comment only on information classified as in the public 
domain information, 
 

c) ensure that all content published is accurate and not misleading and 
complies with all relevant CHAT policies and other relevant 
requirements, 
 

d) ensure that they are not the first to make an announcement (unless 
specifically given permission to do so), 
 

e) comment only on their area of expertise and authority, 
 

f) ensure comments are respectful of the community in which they are 
interacting online, 
 

g) adhere to legislation including copyright, privacy, defamation, contempt 
of court, discrimination, harassment and any other applicable laws, and 
all other of CHAT’s policies, 

 
Personal use of social media 
 

1) This policy does not discourage or unduly limit members using social media 
for personal expression or other online activities in their personal life. 

 
2) Members should be aware of and understand the potential risks and damage 

to CHAT that can occur, either directly or indirectly from their personal use of 
social media and should comply with this policy to ensure that the risk is 
minimised. 

 
3) Members are personally responsible for content published in their personal 

capacity on any form of social media platform. When in doubt, members can 
seek guidance from the President on how to comply with this policy. 

 
4) Reasonable use of social media for private purposes is considered acceptable 

at the workplace provided it is undertaken in an employee’s own time (for 
example during meal breaks), or at times acceptable to a Trip Leader or CHAT 
office-bearers and complies with all of CHAT’s policies. 

 
5. Consequences of a Breach 
 

1) Any action by a user in breach of this policy may result in disciplinary action 
by CHAT’s Committee which will usually include termination of membership. 

 
2) Any breach that is also considered illegal shall be reported to the appropriate 

external authority. 


